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Purpose:

The student will achieve an understanding of how organizations and corporations can
communicate strategic and consistently across various media. The course focuses on
how messages can be communicated on the different platforms where organisations
are present and how the different media's strengths can be used in the most effective
way. The students are trained in analysing and assessing the presence of companies
and organizations across multiple contact points, in order to determine how a sender
utilizes each contact point effectively while ensuring coherence. Through practice-
based methods, workflows and relevant cases, students will learn to develop and
qualify messages and narratives across multiple media platforms.

Methods and form of teaching:

The teaching is based on lectures, group work and workshops that are followed up
with discussion, exercises or assignments related to the content of the course.
Selected assignments are presented subsequently and the students provide and
receive mutual feedback on the exercises.

Learning Objectives:
The students will obtain the following during the course:

Knowledge:

- Knowledge of what cross media is, how it is used and what it is used for

- Knowledge of defining relevant audiences and analyse issues between sender and
recipient roles across different media and contact points

Skills:
- Skills in identifying and selecting relevant media platforms
- Skills in creating specific content for different media platforms

Competencies:
- Have competencies in how to ensure communicative coherence when more media
and platforms are in play
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Attendance and gradings

In order to pass the course students are expected to be active and fulfil DMJX's
requirements of attendance and participation both in class, at group work and at
completion of projects and assignments.

e The performance of the students will be graded individually by the Danish grading
system, which is transferred to the national grading system of the individual
student (A-F).
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